
 

 

5 Secrets to running Facebook Ads 
for your business  

(that really, actually work)! 
I can help you make Facebook Ads your Super Power!  

1. Add the Facebook Pixel 
What is the “Facebook Pixel” you ask yourself?  It’s this little piece of code that you get 
from inside your Facebook Ad Account…and you ask your “web site person” to put this 
code in the “header tags of your web site.” 
 
It’s SOOO important because the Pixel allows you to track all visitors to your web site so 
you can… 

 
1. Make sure people who have been on your web site – later start seeing ads for 

your company in their Facebook Newsfeed (even if they never gave you their 
email or bought something).  This means they will be scrolling through their 
Facebook newsfeed and see a photo of Sara’s new baby, John’s graduation and 
Oh!  There’s an ad for your business (selling just the thing they need right now)! 
 

2. You can also use the pixel to track people who just looked at certain products or 
services on your site…and then you can send them a Facebook Ad – telling them 
more about the product they just looked at! 

 
Facebook Pixel 2 min video (how to set up the Facebook Pixel 
on your web site): Click to watch video now 
 

https://www.loom.com/share/618fd6363aa84a71ab360763bbcb006e


2. Pick the right “objective” 
The “objective” is the “thing you want Facebook to do.”  Here are some common 
“objectives.” 

1. Traffic – this means you are telling Facebook to find people that will just go to your site 
2. Engagement – this means you are telling Facebook to find people who like to “engage” 

with an ad (aka like, comment, share, etc.) 
3. Conversion – this means you are telling Facebook to find people who will convert as a 

“sale” (they bought something from you) or a “lead” (they signed up for something from 
you). 

A big mistake many businesses make is they choose the “traffic” objective – when they 
really they want “conversions” (people to buy things or to sign up as a “new lead”). If you 
don’t just want window shoppers on your site, choose “conversions.” 

 

Key Facebook Setting (how to set up your Facebook Campaigns 
correctly from the beginning so that your ads work long-term (tips 
for Facebook Ad Manager 2019) Click to watch video now  

 
3. Pick the right audiences 
Sending your ads to the right people is key! 

LOCAL BUSINESS: 

- If you are a local business, your best setting is to choose a mile radius around your 
location (5 miles, 10 miles, 20 miles).  Just think about how far most of your customers 
are typically willing to travel to get to your location. 

- In general, its best to leave the demographic settings open to all ages, both male and 
female. 

- It’s usually a mistake to think, “My best clients are women 30-50 years old, and so I will 
only allow Facebook to show them my ads.”  You could have the perfect customer who 
is 29 years old, and Facebook won’t show them your ad if you mark “Women” between 
30-50 years old.”  Leave the demographics on the default setting. 

 
Set up Local Audiences 2 min video (how to set up near-by 
audiences for local businesses)! Click to watch video now  

https://www.loom.com/share/76692a0d3805496a9f2a34ddbe44f9a7
https://www.loom.com/share/94e93b25a6ee48ac8856b6c4c4cd8f3f


INTERNATIONAL OR NATION-WIDE BUSINESS/ SELLING ONLINE PRODUCTS AND SERVICES 

o These are your 3 best “custom audiences”: 
1. Your customers – upload a spreadsheet of your customers into the 

“Custom Audiences” 
2. A Look-A-Like of your customers – once you upload a list of at least 1,000 

customers, you can ask Facebook to create a “Lookalike Audience” of those 
customers.  Start with 2% of the US population – which is 2.2 million 
people.  Facebook will find people who have never heard of your business, 
but with profiles that perfectly match your customer list. 

3. Web site Visitors and Facebook Page Engagers 
 
 Set up Custom Audiences 2 min video (how to you set up 

your customer list spreadsheet or targeting your web site 
visitors): Click to watch video now  

 

4. Pick the right hook 
 A “hook” is a super great offer that gets people to buy or give up their email address. 

Some examples of hooks: 

- Get 20% Off for the next 48 hours 
- Get your $50 Voucher (only 30 vouchers available) 
- Get this free training video on how to do “this” (avoid the 3 biggest mistakes of 2019) 
- Get a free e-book on something exciting that solves a BIG problem 

They key with your hook is that it needs to be…. 

1. Relevant – something your audience cares about 
2. Exciting – a great offer they can’t find somewhere else 
3. Limited or Scare – limited the number of items available or the timeframe 

5. Setting up your ad with images and video 
One thing new in Facebook in 2019 – is that when you create an “ad” in an “ad set” – be 
sure to do 2 version that are exactly the same (same body text and same headline) – but in 
one use a “still” image and in the other use a “video” (or a slide show of still images that 
can easily be created in Facebook).  This will allow Facebook to show your “still image” ad 
to people that like still images, and your “video ad” to the people that like videos. 

https://www.loom.com/share/a64210b88bfe45d0914fdc9fc1986cb4


HANDY DANDY CHECKLIST 
Print this off and follow the steps! 

 
� Add the Facebook Pixel 
� Get the pixel code 
� Email your developer and ask them to put the Facebook Pixel Code in the header tags of 

your web site 
 

 
� Pick the right “objective” 
� Decide what you want (people to like you page, visit your web site, buy stuff, etc.) 
� When you first set up your “campaign” in Facebook – choose that objective (likes, 

traffic, engagement, conversion) 

 
� Pick the right audiences 
Sending your ads to the right people is key! 

- LOCAL BUSINESS: 
� Look at your current customers list and determine how far away most customers will 

drive 
� In the Ad Set, choose that mile radius (5 miles, 10 miles, 25 miles) 
� Do not check anything for age or gender 

 
- INTERNATIONAL OR NATION-WIDE BUSINESS SELLING ONLINE PRODUCTS AND 

SERVICES 
� Export a spreadsheet of your current customers and upload them into Facebook as 

Custom Audience 
� Take that “Customer Custom Audience” and create a Lookalike Audience 
� Create Custom Audience of your web site visitors and Facebook Page engagers 

 



� Pick the right hook 
� Think about the best offer you have ever promoted for your business 
� Make your discount a little better than your “best offer” of the past (so if you have 

offered 20% off…make this 25% off) 
� Use the first 4 lines of your ad to talk about your great offer (and put it in the 

headline of your ad) 

 

� Setting up your ad 
� When creating the ad, first set it up with a single image 
� Then “duplicate your ad” and replace the image with a video 

 

Need Help with Your Facebook Ads? 
 

If you shoot me an email to julie@woohooagency.com 
after reading the 5 Secrets…I will give you 30 minutes of 
free consultation, answering questions about how I can 
help you create successful Facebook Ads for your business. 

 
 

woohooagency.com |  Julie Ostrand  |  402.609.6410  |  julie@woohooagency.com 

💥💥 BONUS: Magic Formula for writing Facebook Ads that WORK EVERY TIME!  
 
Talk about the “problem” you are solving – before you offer the solution. Overcome 
objections and then give a GREAT offer. In the ad write about… 

�  the problem (what is the actual problem you solve?) 
�  the solution (how does your solution really work?) 
�  overcome objections (why are people afraid to buy this?) 
�  give a great offer (what is a special discount or compelling reason to act 

now?) 

For example…if you are selling “organic pet food” – you would say something like… 

“Tired of feeding your dog chemicals with their food?  Try our 100% Natural Dog 
Meals. Money back guaranteed if your fluffy pooch doesn’t love it! Get $20 off your 
first order today (offer good for the next 48 hours)!” 

mailto:julie@woohooagency.com

